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 Satellite Radio is an exciting new media that is struggling to catch the public's 
attention.  As a recent subscriber, I've found myself lured back to radio.
It is a wonfderful new service.  Instead of advertiser supported mass market 
offerings I can choose to pay for my radio programming.  In exchange XM's offering 
allows me to effrectively customize my listening.

The very idea that the FCC would limit the ability to expand on that serivce in 
order to protect the tired public radio wasteland is horrendous to me.

Let the market place choose and innovation will follow.

Respectfully submitted
Paul V. Mifsud
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